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Contribution of cultural/creative industries to the City of Shanghai

Dutput Added value
{in billions of RMB) {in billions of RME)
2005 2006 2005 2006
Total 197.57 22917 54.94 67.4
R&D/design 69.26  96.58 209 2879
Architectural design W16 4196 987 1187
Arts and media 1284 1484 494 B.73
Consulting and planning 4103 544 1368 1827
Fazhion consumption 1726 21.38 2.36 2.8
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